THE CHALLENGE
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The client was struggling to generate consistent leads in a highly R 138 -4 /0

competitive HVAC market. Their online visibility was limited, key CLICKS
service pages were not ranking well, and seasonal demand

fluctuations made it difficult to maintain steady business growth.
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OUR SOLUTION

We implemented a targeted SEO and local optimization strategy

ST RATEGY focused on high-intent keywords, service area pages, and

improved on-site content. By enhancing their Google Business

Profile, optimizing core service pages, and creating location- R 60%

specific content, we increased visibility, drove qualified traffic, and

generated more consistent inbound leads. IMPRESSIONS

AFTER

BEFORE

CLICKS 138 CLICKS 329
IMPRESSIONS 38.6K IMPRESSIONS 96.6K
TRAFFIC 2,489 TRAFFIC 5,082
AVERAGE PAGE POSITION 56 AVERAGE PAGE POSITION 26
CONVERSION RATE 9.5% CONVERSION RATE 14.3%

Statistics Date Range: (August 2025 - March 2026)
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